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Although 20 percent of kids participating in this survey did not have a favorite TV commercial, more than 60 percent specified a par-
ticular campaign or specific SKU*—a pretty good track record. Toy commercials for well-known toy brands and funny commercials for oth-
er products resonate most with kids.

In Summary

Nancy Zwiers is CEO of kids’ marketing firm Funosophy, Inc. This survey was conducted by Funosophy and its research part-

ner, KidzEyes, among a nationally representative sample of 300 boys and girls ages 6–8.

A recent survey conducted by toy design and marketing firm Funosophy, Inc., asked 300 kids ages 6–8 to share their fa-
vorite TV commercials airing in the month of November. Toy commercials definitely made an impression, as did cam-
paigns for some other, more surprising brands.

by Nancy Zwiers

Favorite Campaigns by Product Category
When asked to share their favorite TV commercial, more than 30 percent of kids cited a toy commercial. Nearly 25 percent of kids responding specified a

commercial in the “other” category, including those for video games/consoles, cell phone carriers, insurance carriers, and more.  

Favorite Campaigns by Product/Brand
Not surprisingly, fast food and video games rival toy commercials as kids’

favorite campaigns. The most frequently mentioned campaign was McDon-
ald’s. Perhaps more surprising is the popularity of spots for adult-targeted
products, such as insurance carrier Geico’s caveman ads. 

11.. MMccDDoonnaalldd’’ss
22.. BBrraattzz
33.. GGeeiiccoo
44.. NNiinntteennddoo
55.. MMyy LLiittttllee PPoonnyy // TTooyyss ““RR”” UUss // TTrraannssffoorrmmeerrss

Specific Toy Campaigns
Of those kids who mentioned a toy commercial, the following

campaigns were mentioned most:

11 ..   BBrraattzz
22 .. BBaarrbb ii ee

MMyy LL ii tt tt ll ee  PPoonnyy
TTrraannss ffoorrmmeerrss
33 .. AAqquuaa  DDoottss

LLEEGGOO
MMaattcchhbbooxx  
PPookkéémmoonn

B o y s G i r l s

Toys
31%

Other23%
None 

/

Don’t 
Know

19%

Fast Food
9%

M
ovies

5%

TV Shows
5%

Snack Food7%

By Toy Subcategory By Toy Subcategory

WWhhaatt iiss yyoouurr ffaavvoorriittee ccoommmmeerrcciiaall 
oonn TTVV rriigghhtt nnooww??

(kids ages 6–8)

*The remaining 20 percent described a spot without mentioning a brand or SKU name.

      


