Go Figure!

Precschool Parentg Prefer
in-Percon Purchages

by Nancy Zwiers, CEO of Funosophy, Inc.

the brick-and-mortar store soon be a thing of the past? A recent study conducted by Funosophy, Inc., a toy marketing
and design firm, asked 200 moms of 3-5 year olds about their online and in-store purchasing habits. The results give
us interesting insight into purchase behaviors.

Retaﬂers and manufacturers are dedicating more and more inventory and resources to their online components. Could
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More than half of parents report re- Toys 519% 48% 196

sear.chlng electronics and. toys prior to GAMES 449% 549% 206
making a purchase. Sporting goods and
arts and crafts purchases are the least like- VIDEO GAMES 44% 30% 26%
ly to be researched prior to purchase. VEHICLES 290% 49% 129%

RooMm DEcor 34% 52% 14%

SporTING GOODS 27% 56% 179%

ARTS AND CRAFTS 26% 719% 3%

In Summary

Although online stores are becoming more prevalent, parents of preschoolers still prefer shopping in a brick-and-mortar store.
However, with nearly 20 percent of parents purchasing toys online, e-tailers and manufacturers are wise to post detailed, clearly writ-
ten product and purchase information online; it should be easy to find and simple to purchase.

Nancy Zwiers is CEO of kids’ marketing firm Funosophy, Inc. This survey was conducted by Funosophy and its research part-
ner, KidzEyes, among a nationally representative sample of parents of 200 boys and girls ages 3-5 years old.
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