Tween Dreams:
Fame and Fortune Vs. Family Fun

by Nancy Zwiers, CEO of Funosophy, Inc.

re today’s tweens dreaming of fame and fortune? Power and prestige? Or is it happiness and harmony they’re after? A recent
survey conducted by kids’ marketing firm Funosophy, Inc., asked 300 boys and girls ages 9-11 to share their dreams for the
future. Their responses blow some traditional gender stereotypes right out of the water!

Aim High
Tumes Kioe DreaM oF BEING WHEN THEY ARE ADULTS Nearly 70 percent of kids surveyed ranked being a millionaire at the top of their
" ” lists of future dreams. Most of them will be earning their millions as famous stars
It IS VERY IMPORTANT To ME TO BECOME . . . (ranked third) or professional athletes (ranked fourth)—great news for roleplay
products targeting tweens.
Kmos Aces 9-11 Despite their lofty financial aspirations, more than 50 percent of kids ranked be-
ing married and having a happy family as most important—a nice commentary on
A MILLIONAIRE 69% their overall values.
MARRED AND Havine A HAppY FAMILY 579% Additionally, more than 25 percent of tweens dream of being a brilliant scientist
or inventor. This highlights an opportunity for manufacturers of science, nature, and
A Famous STAR 37% other types of tween activity kits.
A PROFESSIONAL ATHLETE 35%
SomeoNE WHO HELPS OTHERS 32%
T BRI B e 279% PERCENT OF BoYS AND GIRLS AGES 9-11 WHO DRrReAM
THE PRESIDENT OF THE U.S.A. 19% OF BEING . ..
A SUCCeSSFUL BUSINESS EXECUTIVE 15%
Boys GRS
A MILLIONAIRE 77% 60%
MARRIED AND HAVING A HappY FAMILY 4995 65%
Boyg Ve. Girle A PROFESSIONAL ATHLETE 47% 23%
Boys and girls may not be so different, after all. While it’s not surprising that A Famous STar 37% 38%
irls ranked being married and having a ha family tops, the fact that nearly 50
8! " ec and Anins a appy mity ops, U 2y A BRILLIANT SCIENTIST OR INVENTOR ~ 36% 179%
percent of boys ranked matrimonial harmony very important is pretty shocking.
Also of note is the percentage of girls interested in being sports stars (almost 25 SoMEONE WHO HELPS OTHERS 27% 289%
percent) and brilliant scientists/inventors (nearly 20 percent).
THE PRESIDENT OF THE U.S.A. 21% 17%
A SuCCESSFUL BUSINESS EXECUTIVE 1495 15%

In Summary

While many tweens are dreaming of fortune and fame, there are also a good number of kids hoping for successful marriages, fam-
ilies, and careers. Manufacturers of products that help kids live out these fantasies are bound to succeed.

Nancy Zwiers is CEO of Funosophy, Inc. This survey was conducted by Funosophy and its research partner KidzEyes among a

nationally representative sample of 300 boys and girls ages 9-11.
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